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Marketing Jargon

Definition

The value of a
brand based on
consumer
perception,
recognition, and
loyalty.

The process of
dividing a market
into distinct groups
of buyers with
different needs,
characteristics, or
behaviors.

A measure of the
profitability of an
investment,
calculated as a
ratio of profit to the
cost of the
investment.

The percentage of
users who take a
desired action,
such as making a
purchase, after
interacting with a
marketing
campaign.

A specific group of
consumers that a
company aims to
reach with its
products and
marketing efforts.

The strategy of
creating a unique
image and identity
for a product in the
minds of the target
audience.

Pronunciation

/breend "ekwiti/

/'marrkit segmen
‘terfan/

/ar ov ‘ar/

/kan'vair3an reit/

/taurgtt ‘ordisns/

/braend pa'zifanin/

The total worth of a  /'’kastemear ‘larftaim

customerto a
business over the
course of their
relationship.

‘veeljuy/

RYAN

Example Sentence  Synonym

"The company's Brand value
brand equity

increased after the

successful ad

campaign."

"Effective market Market division
segmentation
allowed us to
target our ads

more precisely."

"We evaluated the
ROI of the
campaign to
determine its
success."

Profitability ratio

"The new website Success rate
design significantly
improved our

conversion rate."

"The ad was
tailored to appeal
to our target
audience of young
professionals."

Target market

"Effective brand
positioning helped
the company stand
out in a crowded
market."

Market positioning

"Understanding Customer value
CLV helps

businesses

allocate marketing

resources more

effectively."

Antonym

Brand dilution

Mass marketing

Loss

Bounce rate

General public

Brand confusion



Part of Speech

Noun

Noun

Noun

Noun

Noun

Noun

Definition

The process of
optimizing online
content to rank
higher in search
engine results pages
(SERPs).

A statement
designed to prompt
an immediate
response or
encourage an
immediate sale.

The extent to which
consumers
recognize and
remember a brand.

A type of marketing
that focuses on
using key leaders or
influencers to drive a
brand's message to
a larger audience.

A metric that
measures the level
of interaction
consumers have
with content,
typically on social
media.

The process of
optimizing online
content to rank
higher in search
engine results pages
(SERPs).

Follow me on Instagram!

Pronunciation

/es iov/

/kozl to ‘sekfan/

/braend a'wernis/

/'1Infloanser
‘mazrkrtin/

/in'gerd3mant rett/

/es i ov/

Example Sentence

"Investing in SEO

has increased our
website traffic by

30%."

"The landing page
included a strong
call to action that
boosted
conversions."

"Building brand
awareness is crucial
for the launch of a
new product.”

"We used influencer
marketing to reach a
younger
demographic.”

"The post had a
high engagement
rate, indicating
strong audience
interest."

"Investing in SEO

has increased our
website traffic by

30%."

Antonym

Web optimization -

Prompt, trigger -

Brand recognition Brand anonymity

Interaction rate -

Web optimization -




Brand Equity: "Think of equity as the worth of the brand in the
Mnemonic consumer’s mind, similar to how home equity represents the worth

Devices of a house."

Conversion Rate: "Conversion means changing something — think
of how a visitor converts into a customer.”

Target Audience: "Imagine a target on a dartboard — you aim at it to
hit the right people with your marketing."

Visual Aids

Market Segmentation

SEO

POSITIONED?

Brand Positioning

SELLING
POSITION




READING
COMPREHENSION

Successful marketing strategies often begin with a clear understanding of the target audience, which
allows companies to tailor their messages effectively. By conducting market segmentation,
businesses can divide the market into specific groups with unique needs, making it easier to target
these groups with relevant content. Brand positioning is critical for differentiating a product in a
crowded market; it involves creating a unique identity in the minds of the target audience. Another
essential aspect is SEO (Search Engine Optimization), which improves a website’s visibility in search
engine results, driving more traffic and potential customers to the site. Marketers also focus on the
conversion rate, which measures how many visitors to a website or recipients of an ad actually take
the desired action, such as making a purchase. Building brand equity over time can lead to higher
customer lifetime value (CLV), ensuring long-term profitability. A strong call to action (CTA) is often
used in marketing materials to prompt immediate responses, such as clicking a link or making a
purchase. Understanding these key marketing concepts is vital for crafting effective campaigns that
resonate with the intended audience.

Questions:

1. What is market segmentation, and why is it important in
marketing?

2. How does SEO contribute to a company’s online
visibility?

3. Explain the concept of brand positioning and its role in
marketing.

4. What does conversion rate measure in a marketing
campaign?

5. Why is brand equity important for long-term business

success?



